Advanced Higher Product Design

Homework 12

Marketing and Branding

1) What are the main differences between Marketing and Selling ?

2 marks 

2) Scandavian Design has been held in high esteem for many decades. Three successful companies are: Bang & Olufsen, Volvo and Ikea. What market segments do you think these companies appeal to ?
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6 marks

     3) The grid below highlights the 4 basic options any company has when it     comes to driving growth.

Choose a product which changed for each segment and briefly explain what change was made ?
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4 marks

4)  Hislop in 2001 defined branding as “the process of creating a relationship or a connection between a company's product and emotional perception of the customer for the purpose of generating segregation among competition and building loyalty among customers”. Choose any company and their products and discuss how branding as made them successful or unsuccessful in a global market.
8 marks



























